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Abstract

With the rapid development of online live streaming platforms, live streaming has become one of
the mainstream marketing models, which has opened up a new path for the sales of intangible cul-
tural heritage products. Based on the SWOT analysis of the live streaming of intangible cultural her-
itage products, this paper puts forward corresponding strategies from four aspects: product quality,
live broadcast content, anchor training, and regulatory norms. By studying the marketing model of
“intangible cultural heritage + live broadcast”, it aims to better protect China’s intangible cultural
heritage, promote the sales of intangible cultural heritage products and the dissemination of Chi-
nese culture.
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