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Abstract

This paper takes rural e-commerce as the research object, on the basis of determining the influenc-
ing factor system of rural e-commerce development, constructs the influencing factor model of rural
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e-commerce development based on DEMATEL, analyzes the influencing factors of rural e-commerce
development in terms of centrality and cause and effect, and draws the role of the causal diagram,
which intuitively demonstrates the influencing factors of rural e-commerce development and puts
forward corresponding countermeasures and recommendations based on the key factors that have
the deepestlevel of influence. Countermeasures and suggestions can provide reference for promot-
ing rural revitalisation strategy and long-term development of rural e-commerce.
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Table 1. Influencing factors of rural e-commerce
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Table 2. Language evaluation scale of expert evaluation of influencing factors of rural e-commerce development
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Table 5. DEMATEL analysis results of influencing factors of rural e-commerce development
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Figure 1. Causality diagram of influencing factors of rural e-commerce development
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