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Abstract
The development of digital technology has brought about a change in online shopping patterns, and
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e-commerce live streaming has come into being. E-commerce live streaming is widely popular among
young netizens due to its gamified live broadcast strategy, diversified live broadcast subjects, and
localized scene live broadcast methods, and young netizens have become a consumer group that
cannot be ignored in cyberspace, but the influencing factors of their participation in live shopping
on online platforms need to be further explored. Based on the development status of e-commerce
live streaming, this paper analyzes the characteristics and behavioral motivations of young consum-
ers participating in live streaming purchases, and then discusses the influencing factors of young
netizens’ participation in live streaming purchases, so as to show the impact of online culture on
young people.
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Figure 1. Reasons for consumers to choose online live streaming consumption
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Figure 2. Consumption of online shopping users by gender
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