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Abstract

In the context of the era of “Internet+”, museums are not only the guardian of traditional culture,
but also an important platform for cultural innovation and development. By creating museum cul-
tural IP, combined with modern network marketing methods, it can effectively enhance the influ-
ence and economic benefits of museums. China’s long history and rich cultural resources provide a
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unique advantage for the construction of museum cultural IP, enabling museums to expand the
breadth and depth of their cultural dissemination on a global scale. At the same time, accurate mar-
ket analysis and data-driven online marketing strategies can increase the sales of cultural and cre-
ative products, and museums can attract more audiences and enhance the public's sense of identity
and participation in Chinese culture. The establishment of museums’ cultural IP not only promotes
their own sustainable development, but also opens up new paths for cross-regional and cross-field
exchanges and promotion of China’s culture.
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