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Abstract

This article explores the improvement path of university governance by drawing on e-commerce big
data analysis. With the widespread application of big data and artificial intelligence technology world-
wide, precision marketing, customer relationship management (CRM), supply chain optimization and
other strategies in e-commerce are gradually becoming popular, significantly improving user experi-
ence and management efficiency. Universities can learn from these technological experiences, improve
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campus management and teaching efficiency through data collection, analysis, and governance,
help optimize students’ learning paths, and enhance their learning experience. In addition, with the
help of big data technology, universities can optimize resource allocation and cost control, and im-
prove resource utilization efficiency. Applying technological innovation in e-commerce to univer-
sity governance will help build a more intelligent, personalized, and sustainable campus environ-
ment.
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