E-Commerce Letters FL-TRi 551k, 2025, 14(2), 70-77 Hans X
Published Online February 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.142495

HrEHE R eI E5FEER

R B
F MO KA GEE B B, 195 RS

ks H B 2024411 H15H; FHBEM: 20244F12H24H; KA H: 202542 H 10H

wm B

BEERTEIFRERR, BTEHRAREMVHEEANEERR. HrEHEARRMRSFNE
HPR, AHAMAFEETINEEXEAS, E—5 TR a5 EE K MRS A E R
VRME BH IS E RS . KRN THFEEX BV EFEENEMN, 2% T HTE
WEZREN. WABEH. BRIIERNL. KRBEEMTETEESA, PRI AEHRA . HIEK
R, B RRZEENTIZBERINMNIER . BRI, BERFEERA T BE,bKE
FEERR, BARAERSFERDNTG PRERY .

Xiid
BFEH, miEdl, SFFEE, NAEH, KREEMT

The Influence of Digital Marketing on
Economic Management of E-Commerce
Enterprises

Chiying Chen

School of Economics and Management, Nanjing Forestry University, Nanjing Jiangsu

Received: Nov. 15%, 2024; accepted: Dec. 24, 2024; published: Feb. 10, 2025

Abstract

With the rapid development of the digital economy, digital marketing has become an important fac-
tor in changing the sales model of enterprises. Digital marketing, as an important means of compe-
tition for e-commerce enterprises, plays a crucial role in their economic management. Further un-
derstanding its impact on e-commerce enterprise economic management can provide more tar-
geted economic management references for e-commerce enterprises. This article explores the

XEGIF: BRI, s st i A 2 R A )], BRI 5598, 2025, 14(2): 70-77.
DOI: 10.12677/ecl.2025.142495


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.142495
https://doi.org/10.12677/ecl.2025.142495
https://www.hanspub.org/

FRET

impact of digital marketing on the economic management of e-commerce enterprises, analyzes the
application of digital marketing in audience positioning, content marketing, search engine optimi-
zation, big data analysis, and its optimization effects on enterprise marketing costs, data-driven de-
cision-making, customer relationship management, and market penetration capabilities. Through
case analysis, it is demonstrated that digital marketing has improved the economic management
efficiency of e-commerce enterprises and helped them succeed in the fiercely competitive market.
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