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Abstract

China’s beer production is slowly declining, but the price is going all the way up, industrial beer no
longer meets the demand, and the high-end beer and craft beer market has begun to open up “small
but beautiful” personalized beer. At present, the domestic craft beer industry is just emerging, and
the future development potential is huge. Taking the craft beer market in Chongqing as an example,
this paper proposes improvement strategies from four aspects: product, price, channel and promo-
tion. Chongqing’s craft beer market should cultivate the localization characteristics of products,
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combine packaging and product features, enhance brand value, and provide a comfortable drinking
environment and smooth feedback channels; settle in the takeaway platform and open up a combi-
nation of online and offline sales channels; cultivate sales talent and focus on digital communica-
tion.
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