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Abstract

With the rise of the digital economy, the elderly health food market has ushered in new develop-
ment opportunities. This article explores the development of the elderly health food market in the
context of the digital economy based on the SWOT analysis model. In terms of advantages, residents’
income has increased, health awareness has strengthened, and the market size has rapidly expanded.
In terms of disadvantages, brand competition is scattered, market trust needs to be improved, and
personalized needs are difficult to meet. In terms of opportunities, the application of digital tech-
nology, positive changes in consumer behavior, and favorable policy support have brought new mo-
mentum to the market. In terms of threats, the digital divide, digital transformation challenges, and
industry competition risks cannot be ignored. This article proposes measures such as policy sup-
port, market regulation, market segmentation, digital transformation, and brand building to pro-
mote the high-quality development of the elderly health food market.
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Figure 1. SWOT analysis model framework
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Figure 2. Market size and forecast of health and wellness foods in China
(trillion yuan)
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Table 1. Physical condition of elderly people and imported categories of silver hair e-commerce
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