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Abstract

E-commerce for agricultural products is the best way for rural revitalization and the construction
of digital countryside. However, it currently faces numerous challenges, and the development of the
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e-commerce supply chain for agricultural products is restricted by a variety of factors. In order to
solve the practical problems faced by the e-commerce supply chain for agricultural products, the
“Digital Commerce to Promote Agriculture” initiative emerged as the times require. Through ana-
lyzing the current development status of the e-commerce supply chain for agricultural products un-
der the “Digital Commerce to Promote Agriculture” initiative, this study points out the opportuni-
ties and challenges for the development of the e-commerce supply chain for agricultural products,
and on this basis, puts forward reasonable improvement countermeasures for how the e-commerce
supply chain for agricultural products can seize policy opportunities and meet future challenges. It
is expected to provide suggestions for achieving the sustainable development of the e-commerce
supply chain for agricultural products.
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Figure 1. Annual online retail sales of agricultural products
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Figure 2. Number of annual e-commerce policy documents
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Figure 3. Regional distribution of online retail sales of agricultural products from 2019 to 2023
[ 3.2019~2023 FLER MM EFEH XS

T A AR IR AT VIR IR R BOEAR T S . S AR R LR AE RN, AR L K
JERAR RREN 2 S, (AR RARIEEUD . BIERA . X R BT [21]. WERRIEE, 4

DOI: 10.12677/ecl.2025.142617 1030 N e


https://doi.org/10.12677/ecl.2025.142617

v

] A 77 i R 28 B IS o AT IR 2 R SV AT 23.58%, i 4 [ 4% 5 Y 3.81%; M EL T4k
PR LR, A R RUSAT A RORIR T S A o ARV LR VBIE R, AR 7= b LR o5 4O =B FE RN

T XS TAKEZ25 Pl EEREZEEE . A A A AN SRR, AR il F R R R IR I e R
MIXIRJZ A, AR 3R 14 R ™ 5 2% 5 3% 600 LA B, I FoAth X o [R]I AR 3
XL 45 AR 28 S AR 77 i LR B R I Al i 000 F HoAth =M X, R P= S N AR 1 20
XEA 48.7% ARG, T P E v X B A= i W 2 REEA 2 T I 76[2]. 2019 2] 2023 F4x[H
AR i X 28 AR A X 343 A 1 L 1] 3 BTN

5. B MR TR M A ENRAXT R
51 EREHFRASHNE

511 BHUHREHER

BURFAT RAR J B N AR A ¥ 3T TR R 75 4 L SR AU UG SRS 28, JE 8 R R T B
S RUMLI R BTS00 R S« PRI 1 IHE, AR ZE R SRS A& 2 AL 5] N R 15t
FRFEIRL, o= R 4y, TR A s AREMIRTARIY, @ % 77 U IR B 04 P Fl A /ol 4
AR S, HESIHRE.
5.1.2. FFREStx iR R

EESHAR PORIANA [FZ R TR, BRI R . il hn, FERHERAR I R AT P, SRR
A A AR — AR IRTEE R ORI B AR SR R S
[FIRE, W72 el fetth, B a B R, SRS, teah, FIRZ BP e st S BR, 7
B A 5] o AT PAZHZUR P A il S 00 ST AR 75 L p Ak, (RIS i S AE B4R . 1%
BRI > L0, IRTEAR SRR, s R R R S TR A

513. 5I1SWIAFERE

BURF S AT\ 2 U0 R S AG™ i i 35 SIS0 5 U R 48, ds FEREEE A Bl i sz i@ s . didse
WRATTIAANAS RS - IHES D LACHE T, AR A S R Sk, BRI AR FFHE
WAL ERAOAES, InsEA T ek ST &SR . BT B AR IE T 2 TR AR T Rk E
HATER, SCHURSHEALE R, SEm R I E AT 554 .

52. FIEEREREMHL

5.2.1. HEFFRELE

SEEAGE S EAREAR R, WA AR, AR RRERE . AP REARIE . BN, e
ARG AR AR . ARHEAS R P2 SR P e A AR e, SRR EARHET, SREEARIERAT R . BAR
WA FRES L, RAERTUSIMER o VO N B R AR . RS HAR L R, A
VAR R B W 5 52/ | I3 7 N (= s W 201 7 el | 10| 1 A R e

5.2.2. SR ERBINISE

TR A7 b SRR AU BN, BE A SEHE B 58 B3, Skl BE 7)o S 278 i Aol
L, IR SE B b T AT HEAT P RAS I, W ORI R R A IaRAS N SIS A B, R BRI K4 i
BtE. AT WA, BB IIAST, ISR P FIPE . DT AT i R R A BN i A R R B A%
EHFEATN, QP TTARRT  @NLBUE A R AL B, X R I MR TR IR, TR R

1]}%0

DOI: 10.12677/ecl.2025.142617 1031 N e


https://doi.org/10.12677/ecl.2025.142617

%

5.3. FREXEHXFRBUIR

PR 2 K I R RF O, A7 L X BB R RO SRR . 24, o A i L 7
i3t R I R X 0, T A = R IR R AR A 35 . BPRtIE —BLIR, BTN, K
AT R AR h M IR S AR 3, HEB IR i R o R TR AR S MR
B I AR 1 5 A8 I 40 TAfE, DABARRN GBI . ZBr RO K B A R ML T 28
R HETTRFBNA T AE % KB PR AR . 6=, VRIEHSHR B T RIS MR I 3 R S 1
W BB B IR R R R 2EH . LI R NIRRT, FRA SRR X 5 B
HO PR SR B VIR R BARMS TR Sr . BORDABAA S50 TH ) B K LA L
ASEIRS TR JE=, RN IR HFRAL e S) X ™ it R VLR . AR TUREBME . % LB e
S5 S PR KA PRBOH, RIS S ARG h MR . AT R IR, A 7
919, MERTRETR, HRIEBR R RE A, A BRI ER IR AR RE X, Wy
AHRNECF AR RIS, 3T LR
6. A

B P ABURAESD T A S B BN B, SRR R S AT IR BE R &, AR H A
Wz, BUEMHImAGRIEAR R, AN THRNE F1. EAFFR e AL IR R, £
A2 R 7] 2 RAR S SE A BT SEBUARML I TR SRR

RAEAESLERIE R, AR S R A A 7 S B P NS . PRI AR . iR %4
B BIERR L IX R R 51 2 ki, (HIEN — RPN PE28 18 1A s, a4 A/
AN L TR RAEFE AP AR dh U AR SRR DRI RFBOR S, AT B AERFEAR
7 RS . HESNAO PTG YR BB AR 2 [R)A B R A, R E I AN A e A
SRIKIA™ d HL RS T 3 5

SEHk
[11 ZEK=. RERTZFI5U0H s RV ETIAR R a4 1], L5908, 2022(8): 41-49.
[21 ZHf, M. A5 R EBUIR. FIE S R RS REURD]. AR, 2024(12): 37-50.

[B8]1 EEHEM, Uik, XI55, BRI ERE R BRI E R SHERE—ET 34 MBI 10575 8 e L
BN T ERELEE, 2024, 38(1): 34-43

[4] BRFHHEME. 2022 4 Je—5 SO <8 R R AR 71 5 KR BIHT A T [3]. B 5 40, 2022(4): 49-53.

[5] BRI, FRHL. H 7 45 0 A i SR BRI FH BOMLA o BT —— 2 F T SR S5 1 A 3 oA 36 0], H E
AT 2%, 2021(4): 36-52

[6] FMEEE, BASCHE, =5 ST HARREER R ERMEE, BRSPS TIE[0]. U, 2023(6): 73-82.
[71 &5, 558, 2%, T HEBEMERERR P ST NEA D] £5F 582, 2023, 37(6): 40-49.

[8] HFE, EfhfE, HFC. BEETT AR M PN 2 85 BINLH B A —— & T30 R R 07 (4 43 1T 0]
257 [ R R, 2024(5): 21-34.

[O] Zdg. #riaikit. 2M b2k Es b ERRORM IR gor5 sk, 2024, 40(11): 40-45.

[10] EsEH, BB, AW, FEHEFEFS5RIEE KEACEIE SN ERMNES, 2023(6): 48-71.

[11] ¥4 ML2S, P0G, ZBLRZT. AR i r o ST A b B 40030 1 Xt W [R) ) 7 S K B M 0], A Rl K 2 2R (1 2 R
2£0), 2022(3): 96-107.

[12] ¥z, 28 WA RA dhOENEE: A7 RS, BUSCHNU 54k AR AT [I]. ARG TREELE 5 5k, 2023, 43(12):
3587-3607

[13] FhSCfe, FhuRuE. (et 3EE e SRR R RO 2 AR R E ek R[], AL GEUETT, 2024, 343(3):

DOI: 10.12677/ecl.2025.142617 1032 N e


https://doi.org/10.12677/ecl.2025.142617

v

[14]

[15]
[16]

[17]

[18]

[19]

[20]
[21]

116-128.

FHg, AN, BFEARBAE RO A 2RSS (0 R B4R 5 SR R S —— B T HE T R 4 [3]. v
PRAEH R 2 2R (2 L2, 2024, 24(6): 83-95.

B, TR, WL BEEARMRE RN RN g VLS, BREFIHEE BB ). T ERATZ T, 2024(1): 21-40.
A%, WEE, BREF, & B TXREERARNA T GREZSEWRR ST, PhRS @RI LI Z5F N E,
2024(5): 33-47.

RES, AT, AU, PHHSAE T ML DX /N AR P AT RO B S R T3 —— B T IR AE A I E R 5
I B S B4 47 [0]. H EAR AT A5, 2023(4): 68-89.

Zer, WEWE. WIREZ BN AP I B AR R R D], AR MR R (i S R 22 AR), 2023, 23(3): 91-
100.

2, ARUNGE. B I O AR R S A S e BRI TR SR HE TR A A 0], R T
7%, 2024(6): 3-17, 135.

BREESR, TRHERSC, BRfdE. K= R B2 E A RERNERER LB R AR, 2023(8): 5-12.

A, FRAR, EEER. R AT i R AR KO I A SR R R [I]. R RALE 28 5, 2024, 38(7):
115-126.

DOI: 10.12677/ecl.2025.142617 1033 N e


https://doi.org/10.12677/ecl.2025.142617

	“数商兴农”下农产品电商供应链的现状、机遇和挑战
	摘  要
	关键词
	The Current Situation, Opportunities and Challenges of Agricultural Product E-Commerce Supply Chain under the “Digital Commerce to Promote Agriculture”
	Abstract
	Keywords
	1. 引言
	2. 农产品电商供应链的发展现状与特点
	2.1. 农产品电商供应链的发展现状
	2.1.1. 网络销售增长迅猛且创业活跃
	2.1.2. 农民增收成效显著
	2.1.3. 消费市场逐渐细分与升级

	2.2. 农产品电商供应链发展的特点
	2.2.1. 基础设施建设持续改善
	2.2.2. 电商平台与数字化应用不断发展
	2.2.3. 供应链整合初见成效


	3. 数商兴农下农产品电商供应链的机遇
	3.1. 政策驱动
	3.1.1. 财政补贴与税收优惠助力产业起步
	3.1.2. 金融信贷扶持推动产业规模扩张

	3.2. 技术驱动
	3.2.1. 大数据与精准营销提升市场对接效率
	3.2.2. 物联网与智能化管理保障农产品质量安全
	3.2.3. 区块链与溯源体系增强消费者信任


	4. 数商兴农下农产品电商供应链面临的挑战
	4.1. 农户及小型企业困难重重
	4.2. 农产品质量安全存在隐患
	4.3. 渗透率偏低，区域发展失衡

	5. 数商兴农下农产品电商供应链的提升对策
	5.1. 重点帮扶农户与中小企业
	5.1.1. 多方位资金扶持
	5.1.2. 开展针对性电商培训
	5.1.3. 引导市场导向决策

	5.2. 筑牢质量安全防线
	5.2.1. 推进标准化生产
	5.2.2. 强化质量检测监管

	5.3. 探索区域扶持政策

	6. 结语
	参考文献

