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Abstract

Short video e-commerce, with its unique charm and advantages, is gradually occupying the new wind
mouth of the e-commerce industry. Driven by the wave of digitization, short video empowered cul-
tural tourism has become a new mode to promote the high-quality development of the industry, and
the marketing mode of “short video + cultural tourism” has emerged. Relying on the characteristics
of different types of short video platforms, this paper studies the new marketing model of “short
video + cultural tourism”, which mainly includes live e-commerce, advertisement realization and
cultural tourism IP operation, and this model brings positive effects, such as the creation of cultural
value, traffic realization, and iterative upgrading of the industrial chain. However, the marketing of
“short video + culture and tourism” is also faced with the dilemma of lack of content differentiation,
insufficient technical integration drive, and ineffective platform supervision in the process of prac-
tice. In order to solve these problems, this paper discusses the layout of short-video marketing around
the cultural tourism, and puts forward the optimization path of “short-video + cultural tourism”
marketing mode, in order to make full use of short-video digital and networked marketing mode,
break through the limitations of the traditional cultural tourism, and form the integration of the e-
commerce industry to promote industrial upgrading and cultural tourism.
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