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Abstract

With the continuous expansion and diversification of the game market, female game is gradually
emerging and becoming an undeniable segment of the market. The female group that is easily over-
looked in traditional contexts is actively participating in the construction of game culture in the role
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of “subject”. A wave of female game has emerged in China. This article takes the domestic female
game “Evolver” as an example, and through literature review and theoretical analysis, expounds the
origin, development, and application mechanism of female game in marketing. Subsequently, it dis-
cusses the marketing strategies and personalized design of female game, including character posi-
tioning, emotional needs, character creation, plot stories, and interactive experiences. Faced with
the emergence of countless female game, this article puts forward reasonable suggestions in com-
bination with the needs of the game market and female users, and looks forward to its future devel-
opment trend.
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