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Abstract

With the development of Internet technology, e-commerce has entered rural areas and become an
important force to promote rural economic development under the background of rural revitaliza-
tion. Based on the data of the China Household Dynamics Tracking Survey (CFPS) from 2014 to 2020,
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this paper uses a two-way fixed-effect regression model to study the promotion effect of national e-
commerce demonstration city policies on farmers’ entrepreneurship. The study found that the pol-
icy had a significant positive impact on farmers’ entrepreneurship, especially among young people
and men. In addition, the study controlled for multiple variables at the individual and household
levels to reduce interference from other factors. This study provides an empirical basis for under-
standing the role of e-commerce policies in rural revitalization, and provides a valuable reference
for policy makers. The research results verify the influence of the national e-commerce demonstra-
tion city policy on the entrepreneurship of rural farmers to a certain extent, which is conducive to
promoting the entrepreneurship of farmers, promoting rural development and realizing rural re-
vitalization.
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Table 1. Descriptive statistics of variables
1 TEMMAMSI

A5 B 44 R i E PR CPIE WEE RAME RKE

(N4 Ak =1; Ak =0 10,461 0.12 0.326 0 1

E%Eg@iﬁﬁ AESE =1; KESE =0 10,461 0.35 0.478 0 1
NS Bh: % 10,461 46.23 11.575 16 65

PES B =1, &£ =0 10,461 0.46 0.499 0 1

XEPEXE =1, ¥ =2, Fh =
i 35” iﬂi?{% :@g;tji%ﬁ;j ; 21,879 3.85 1.435 1 9
=9

YRV o =1, Hfh =0 10,461 0.84 0.364 0 1

H PP R WRAE 1~5, BBk R 10,433 0.72 0.448 0 1
FRENHL Hfr: f7 10,461 3.33 1.568 1 17
FE SN L FBE ST 2 10,255 11.01 1.303 0 15.22
NI R AN HL N5 55 BE AN HUN £ 8785 9.89 1.050 0.51 14.41
Ex PTG PN N 8785 10.99 1.033 1.61 15.22

LT ZENOX RN D 10,353 0.12 0.311 0 3

b JLIRTREE WYIWNEPOE o S YN EE 10,353 0.23 0.354 0 3
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X RE, Xt A A IR AEAE R, PRI SO S HX SR e, SERD [ E AN . BEAh, AFEEA
TS BOREN . WIFREA TR, KPR SR SR . 01X LB ()22 10 ) PR 3R
X4 R RSN AR, A R S RS o PRI, A SO X e i R, AT A SR R 2 T
PO, AR ZS S5 R TR, IR AR e, BRI B AR A ORI A, ORERERIE T
LRV R AT RENE . AR g [ S R S s VI T BRI R AT AR B ) . B AN N R T
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Table 2. The influence of national e-commerce demonstration city policies on rural peasant group entrepreneurship

2. BREFHSNEMHHBIRE MR RREAFG

B3 P 1 A 2 A 3
| 5% WL T 2% s Y T R 0.086™" 0.085™* 0.145™
e -0.003"™* -0.001*
5 0.031™ 0.020
=373} -0.006" 0.011*
YR VNITA 0.065* 0.027
P TR -0.031" -0.011
H PP R 0.018" 0.023™
EGIIN -0.011
FRE SN HL -1.438
N5 55 BE AN HL -0.141"
AR BE AT L 1.508
ZAEEFRE -0.027*
b JLTEFREE —0.047"
P 1] ] 25K & P &
BT I S RO P P &
R-squared 0.058 0.087 0.121
WLIE 9041 5363 4335

E: TN TSRORAE 0.1L 0.05. 0.01 KF R

A 1 AT, S TR S VeI T IR BEAE 0.01 /KT R R3F IE R MR AENk. Hok, #
AN SREEJZE T R AR RN, [BAZR BRI =, M5 R BN, M S5tk
FHER B R VEBUGR ] R EORIA PRSI IR B35 1E, #E—PEsE T BURIIE RSN . SR 3 w0,
I 2K LT 25 VB I T R BUR 5 AR AT AR BINERE /I4E 0.01 7K1 E BAT &35 B IEAH R 50 &, AR AF B BRI
AT BAE [ 5 HL 1 7 5 7 VBT (1 S A SE 2 AL L&, SRR IR 2 Gk A et R B T -

3.2. #ERMEE

321 KErFRM

W E K G Rk b, H5 16~35 ZRM LN FHEN D, FER 36~65 & IR M Ly 2
FNH, R FENDMPEEN DT, GERI0% 3. (CFFEHEREAEE, BB TSR
VI T IBCR OO B AERRENAT (R o R R R] BE R T SR R S R D WS, REAEIBCRRZM AN LI
MYER T A EZ ML, HZHE N R LR N B TRy, FRANEIAE QL EE.
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Table 3. Heterogeneity analysis: age
3. RS FiR

A A 1 iR 2
] 2 HL T 8 25 s Y T SR 0.086™* —0.346
R -0.002"" -0.003
51 0.022™ —0.005
Ei] 0.010™ 0.021
TS ARAR L 0.041 -0.053
P TR Al —0.005 —0.043
H 1T R 0.023"™ 0.013
EIN -0.007 -0.021
P SV R -2.204 0.818
YNEE §:320 N E AL -0.129™ -0.170™*
S AR B AN ST 5L 2.257 -0.702
LERTRLL -0.025" —0.053
b )LEFR L -0.048™ -0.004
i i) ] 5 25082 & 2
3T ] 5 R P &
R-squared 0.131 0.087
WLAE 3599 5363

e LT TTRIRTE 014 0.05. 0.01 KRR
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S, TV NIBUIARE R AL A I RN SRR M e AT 20 B0 5 kAT |l ik 4 7]
K, R SR TR S VE T B AR GLAE 0.01 fOKP R EEIEA S, XL ERALE 0.1 kP LR
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Table 4. Heterogeneity analysis: gender
4. FEMS: M5

A A 1 BRL 2
] 5% HL T 8 45 7 YO T O 0.167 0.134"
R -0.001" -0.001"
=37} 0.008 0.009
RN 0.031 0.016
o TR A -0.016 -0.011
H PP R 0.016 0.034*
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FRENEL -0.003 -0.020"
FRE SN E -1.814 0.967
NI ZR AN K5 -0.116™" -0.166™"
et PN P 1.870 1.057
LR —0.044" -0.009
b )LERFRE -0.030 -0.051"
BT [F1 [ 5 28508 & &
3T [ 5 AR & &
R—squared 0.156 0.168
MIAE 2440 1895

TN TRORAE 0.1, 0.05. 0.01 KFERE.
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