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Abstract

With the continuous advancement of big data analysis technology and precise marketing methods,
e-commerce platforms have greatly improved consumers’ shopping efficiency and provided with
more personalized services. However, in this process, the issue of consumer privacy protection in
e-commerce has become increasingly prominent. Consumers’ personal privacy information is fre-
quently and sold, and at the same time, consumers’ awareness of privacy protection is relatively
weak, which makes the problem of consumer privacy protection in China’s e-commerce urgent. In
view of this, this paper will start from the definition and characteristics of consumer privacy rights
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in e-commerce, deeply analyze the problems existing in China’s-commerce field in terms of con-
sumer privacy protection, and on this basis, propose a series of targeted protection measures in
order to promote the continuous and healthy development of China e-commerce industry.
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