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Abstract

With the booming rise of the Internet and e-commerce in China, network live streaming has been
rapidly rising as an innovative marketing means. In this trend, as one of the core audiences of
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network streaming, the consumption behavior of college students has inevitably been deeply af-
fected. This paper aims to summarize the current situation of network live broadcast with goods,
and deeply analyze its positive and negative effects on college students’ consumption behavior. In
order to alleviate the negative effects of live delivery on college students’ consumption behavior, this
paper proposes various strategies: the government should strengthen supervision to ensure mar-
ket operation; the platform should strengthen internal management and maintain good trading en-
vironment; universities should strengthen consumption education and guide college students to
form correct consumption concept; meanwhile, college students themselves should actively estab-
lish healthy consumption view and treat the temptation of live delivery rationally. Through these
comprehensive measures, we are committed to building a healthy and green consumption ecology,
to provide strong support for the comprehensive development of college students.
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Table 1. The popularity of college students’ participation in e-commerce live-streaming consumption
1 REESE5EFERHENAERR

FE TH A& o R
1 HH—RELLE 431 58.48%
2 & 1~3 HiE—Ik 249 33.7%
3 & 4~6 HiHZ—Ik 48 6.51%
4 BRAELL I P —Ik 9 1.22%

Table 2. The statistics of college students’ consumption amount in e-commerce live streaming

2 AFLEEFHERHETENRITER
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1 200 JLBA N 391 53.05%
2 200~500 7t 198 26.87%
3 500~1000 7T 59 10.04%
4 1000~2000 7© 15 8.01%
5 2000 JE kbl B 15 2.04%
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Table 3. The preferences of college students for live-streaming shopping on e-commerce platforms
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4. MEEBHEEHEA AN KFEHBRITANFRER
4.1. ATHHEETER, RHEMIHE

BT I 4 LA I ELRE ELR A 9 R R SR L. IRYE R 4 WIAS, JEECRR TR S TR
GRS PR 2, KRR BRI A T, AT USSR AR R A KRR IR PEfTEE, A
I E R 2 Rk AHELARGEIIE, B A DO T2 PR SE B0 . VA 2 vl Lod it 5 E 3 1)
HARN T M7= s VERE, B HAR 2 A0 R VRN 1 KA 7 S R RS o XA 7 AT BT K
A BENERE BT SR, ERE H RS B P

Table 4. Statistics on reasons for watching e-commerce live streaming
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