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Abstract

With the rapid development of rural e-commerce in China, elderly people in rural areas are
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increasingly participating in online shopping. However, due to factors such as low digital literacy,
technical barriers, and logistics limitations, the rural elderly continue to face significant challenges
in e-commerce consumption. This study aims to explore the current status, characteristics, and in-
fluencing factors of e-commerce consumption behavior among rural elderly individuals and pro-
pose optimization strategies to enhance their participation. The research employs a combination of
methods, including literature review, questionnaire surveys, interviews, and case studies, to sys-
tematically analyze the usage patterns, purchasing motivations, decision-making processes, and
consumption pain points of rural elderly consumers. The findings reveal that key factors influenc-
ing e-commerce consumption among rural elderly people include age, educational background, dig-
ital literacy, family support, platform usability, and policy support. To solve these problems, this
paper puts forward some optimization strategies, such as improving digital literacy education, op-
timizing the design of e-commerce platform, strengthening family and social support, improving
logistics and after-sales service, and strengthening policy support. The research conclusion has im-
portant theoretical and practical significance to promote the rural elderly to better participate in e-
commerce, narrow the digital divide, and promote rural revitalization.
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Table 1. Third-level coding table
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