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Abstract

This study aims to deeply explore the relationship between marketing strategies and corporate fi-
nancial performance. It discusses the potential risks and challenges faced during the implementa-
tion of marketing strategies, such as inaccurate market positioning, competitive pressure and market
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changes, ineffective execution of marketing strategies, and the limitations of data-driven decision-
making. Through a detailed analysis of the elements of the marketing mix (product, price, place),
the study explains the impact of different marketing strategies on financial indicators, such as cor-
porate sales revenue, cost structure, profit levels, and asset utilization efficiency. By combining the-
oretical research with practical case studies, it reveals that effective marketing strategies can pro-
mote product sales growth, enhance brand value, optimize cost management, and strengthen the
profitability and financial stability of enterprises. Finally, it proposes corporate response strategies
and recommendations, including how enterprises can achieve coordinated development of market-
ing and financial goals through precise market positioning, flexible strategy adjustments, compre-
hensive performance evaluation systems, and integrated multi-channel strategies. This provides a
theoretical basis and practical guidance for enterprises to formulate scientifically sound marketing
strategies and improve financial performance in the fierce market competition.
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