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Abstract
With the rapid development of e-commerce live streaming, the interaction mode between brands
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and consumers has undergone profound changes, and the enhancement of brand loyalty has be-
come an important source of corporate competitiveness. This paper analyzes the existence of di-
lemmas in enhancing brand loyalty in live broadcasting from the perspective of interactive ritual
chain. It is found that the brand loyalty enhancement dilemma under e-commerce live streaming is
manifested as follows: the lack of effective brand presentation leads to a low degree of group recog-
nition; empty brand live broadcasting interaction reduces the emotional connection between con-
sumers and the brand; and the neglect of perceived product experience reduces the emotional re-
serve of consumers for the brand. To address the above problems, strategies to enhance brand loy-
alty are proposed: constructing in-depth brand presentation to strengthen collective recognition;
creating natural and interesting live broadcast interactive rituals to strengthen the emotional con-
nection between consumers and the brand; and improving consumers’ perception of the brand to
stimulate positive emotional energy, so as to enhance brand loyalty and emotional connection be-
tween consumers and the brand in e-commerce live streaming.
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“RIR ELAR A SN HA PR AIGVE. BB A IR AR RASE S, O — AL Sz s
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B BRI I M2 5 LR - MMk (Randall Collins)# Hi o Ath /X 4 2 1 2 I R AT
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DOI: 10.12677/ecl.2025.142644 1228 CIREE RN


https://doi.org/10.12677/ecl.2025.142644
http://creativecommons.org/licenses/by/4.0/

i, dths

1, BEWHESIS 5HEBMCRIUTS). =& “HaRARS 7, BRI A O REEEMR, xR
SIRREHONSE . IR CTEERE” [3], 1A RIS, RERES 5 H LR BART S, Pk
SR EAMANRE, mRER VEERE, eSS E MR I RGE S I R,
IR 1 XA L3N R 3 S Is AT OB 7L . IZES R RIATT, T IEIX AR B R A R A
A NBRSAEAT N IZ OB R S BB [4]e XA H T BATAAR AL A o A0 FEL R B o LS R
FERERAFAER NS, B R R ZIE .

NRAMARER LR
- - B
T BRR MEBIER
s AUAGRE HEXRNS
st e G EH)
TS, [\ »| WilkinE
RHNRE L\ scrmmmins - | [ ;
X# y
AR TRER SRR HH
e | Ext

Figure 1. Interactive ritual chain model
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2.3. BiEBEX R RRENRAER

FEEENGNA, BHANBEFEDGE S AR S HTE B9 70 A I, 7 B R R 4, XAl Ef e T
SEFRIR B AL A, H rp R 22 BRI PR DA R R R R 3 L3 B IR 31 B o il A
DA — B3, ARG —Fh S A AR Tucker YONIXAH B ESBENS A AL THBIK[11]. 53— 5, A4
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