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Abstract

With the progress of society and the increasing demands of consumers on brands, online marketing
has become an important direction in a company’s brand strategy. In the coffee brand field, Luckin
Coffee, as one of the largest coffee chain brands in China, needs to formulate effective marketing strat-
egies to face the fierce market competition and constantly changing consumer needs. This paper
will analyze Luckin Coffee’s new media brand marketing strategy from the perspectives of interest,
benefits, interaction, and personalization based on the 41 theory, analyze the problems faced by
Luckin Coffee, and propose relevant solutions to provide new ideas for improving Luckin Coffee’s
brand awareness and market share.
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Figure 1. 41 theory diagram
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Figure 2. Luckin Coffee brand logo
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Figure 3. Product packaging
diagram
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Table 1. Luckin Coffee membership level chart
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Figure 4. Luckin coffee thanksgiving series posters
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