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Abstract

Agriculture and rural areas have always been the focus of our party and country, to further promote
the strategy of rural revitalization and accelerate the modernization of agriculture and rural areas.
In the context of rural revitalization, e-commerce economy has become one of the important ways
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to promote rural development. This paper mainly starts from analyzing the value implication of
developing rural e-commerce, pointing out that rural e-commerce is currently facing the challenges
of imperfect infrastructure, lack of brand effect, shortage of high-quality e-commerce talents and
other realities, and puts forward corresponding coping strategies in conjunction with the reality.
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