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Abstract

This article discusses the creation of emotional value in the marketing strategy of the Jellycat
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brand based on the theory of the Noddings Ethic of Care. The article opens with an overview of
the core ideas of Noddings’ ethics of caring, emphasizing the relational nature of caring, the dia-
lectical relationship between natural caring and ethical caring, as well as the central role of re-
sponsibility, understanding and emotion in the ethics of caring. Next, the article analyzes the
Jellycat brand’s diversified sales channels, social media communication strategies and its unique
emotional marketing strategies, such as limited edition and holiday season, showing how the
brand builds an interactive platform with consumers. The article then details how Jellycat con-
veys the concept of caring through product design, packaging and marketing activities, and es-
tablishes an emotional connection with consumers, thus enhancing the brand’s emotional value.
Finally, the article discusses the positive effects of emotional value creation on brand competi-
tiveness, the fulfillment of consumers’ emotional needs, and the Jellycat brand as a role model of
social responsibility. The whole paper aims to reveal the practical application and value of Not-
tingham'’s ethical theory of care in brand marketing, which provides useful reference and inspi-
ration for other enterprises.
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