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Abstract

With the improvement of people’s health awareness and the popularization of sports culture, con-
sumers are paying more and more attention to fitness and outdoors, driving the growth of the
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sportswear market. With the expansion of the market scale, the sportswear industry is bound to
usher in a more fierce competition pattern, and domestic brands will continue to increase market
investment and brand promotion efforts to occupy more market share. This paper first summarizes
the development status of the sportswear industry, then discusses the hot topics on sportswear mar-
keting strategies in the academic circles, and then makes a detailed analysis of the competitive sit-
uation of the sportswear industry based on Porter’s Five Forces Model, and gives some competitive
strategies for the sportswear industry at this stage, such as connecting online and offline through
Weimob smart retail to connect public and private domain traffic, combining national tide culture
to break the circle of marketing, and expanding global consumers to improve performance, so as to
cope with the future development and transformation of the sportswear industry.
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Figure 1. Porter’s Five Forces Model
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