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Abstract

With the rise of the digital economy and the expansion of new media network platforms, live
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agricultural e-commerce has become a core driving force for the modernization, digitization and
intelligent transformation of agriculture, effectively cracking the problem of agricultural products
entering the market. This emerging field not only promotes the rapid growth of the rural e-com-
merce industry, but also brings new vitality to the sale of agricultural products and rural develop-
ment through technological innovation and the innovation of live marketing models. E-commerce
live broadcast with its immersive publicity and interactive shopping experience has opened up a
new way of marketing agricultural products. Compared with the static graphic display of traditional
e-commerce, it enhances the consumers’ interest and willingness to buy in a more vivid way through
real-time live broadcasting on online platforms. The purpose of this paper is to explore how to in-
novate the marketing strategy of agricultural products e-commerce live broadcast, and cooperate
with the platform to optimize the key links, such as pre-sale and after-sale services, logistics and
transportation, in order to provide new ideas and strategies for the future development of agricul-
tural products e-commerce live broadcast.
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