E-Commerce Letters LT Fj%5 912, 2025, 14(2), 356-363 Hans X0
Published Online February 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.142531

3
d
<

-

ETAISASIRBE I E M 8l =M

&

SO RZEBR AR, ST SEFH

WEHDHh

B
b
Pr.

ks H B 2024412 H13H s A B 20244F12 730 AKAFH: 202542 H 14 H

wm B

EEER, FEE B FKBORHSIR SLE R T RIEK, BYECAI LD KR, BROEBRESIULK
EERE. EAEPRIETE, SECRILUAIRRE M XARER SRS ZIEE . A3CASE
B R ERT RN R, BRAISASIRE IR 5 B E SCE . BORXER. AR (REIESE, AR SR
DEMERDATIE, XEEXRIREE T TN SRR, REXAES R GR TR
KR, FMRAXHSEFSFROHBURE R E I, ARG RGBS RERENE, K KDL
FRIERHZHEA BT KW AETH, BETEREFNR. BRNBEEESGARL. PRENR
FHE. FEABAANEERE, HtRHENRQFNE, SESFEMFIASRHE, EBLHER
REHEBISCRIRF S R R E R UL

Xiid

B SCRNFE ., AISASHERY, B4

Analysis of the Online Marketing of Cultural
and Creative Products of the Palace Museum
Based on the AISAS Model

Wei Shao

Medical College, Guizhou University, Guiyang Guizhou

Received: Dec. 13, 2024; accepted: Dec. 30%, 2024; published: Feb. 14, 2025

Abstract

In recent years, with the support of national policies and the growth of cultural consumption de-
mand, the cultural and creative industry of museums has flourished and has become an important
way to disseminate traditional culture. As a model of this, the Palace Museum has attracted attention
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for its innovative marketing methods and profound cultural connotations. This paper takes the cul-
tural and creative products of the Palace Museum as the main research object, and uses the AISAS
model to analyze the marketing methods of the Palace Museum from five aspects: attracting con-
sumers’ attention, stimulating interest, optimizing search, promoting purchase, and encouraging
sharing and communication. The study found that the Palace Museum has achieved good results in
enhancing brand exposure through digital platforms, using cultural stories and innovative design
to stimulate consumer resonance, optimizing search engines to enhance the convenience of infor-
mation access, optimizing user experience, and expanding influence through social media interac-
tion. However, at the same time, there are also problems, such as product homogeneity, unreasonable
product pricing, and insufficient use of new technologies. Therefore, it is proposed to strengthen
innovation, reasonable hierarchical pricing, introduce a membership system, and promote the sus-
tainable development of cultural and creative industries through scientific and technological em-
powerment.
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