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Abstract

With the rapid development of e-commerce, the phenomenon of addictive consumption has gradu-
ally come to the fore in this field. The purpose of this paper is to explore the phenomenon of addictive
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consumer spending in the context of e-commerce. Firstly, it analyzes the psychological mechanisms
of addictive consumption, including dopamine-driven reward system, reinforcement, cognitive bias
and social identity needs; then it analyzes the factors affecting addictive consumption, covering in-
dividual psychological characteristics, social culture and marketing strategies of e-commerce plat-
forms; finally, it proposes corresponding intervention strategies from the perspective of individual
self-management, family and social guidance, as well as e-commerce platforms’ responsibility to
promote a healthy e-commerce consumption environment.
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