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Abstract

This study focuses on e-commerce platforms and deeply analyzes the impact of user generated con-
tent (UGC) on sales performance. By comprehensively analyzing a large amount of e-commerce plat-
form data and combining it with consumer behavior theory, this study explores how UGC affects
consumer purchasing decisions and sales performance from dimensions such as quantity, quality,
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and emotional inclination. Research has found that high-quality, positive emotional UGC can signif-
icantly improve sales performance, providing theoretical basis and practical guidance for e-com-
merce platforms and merchants to optimize operational strategies and enhance sales performance.
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