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Abstract

Today, with the emergence of technologies such as the internet, artificial intelligence, and big data, so-
ciety is rapidly evolving, and consumer behavior and purchasing philosophies have undergone subtle
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yet significant shifts. The traditional retail industry now faces unprecedented challenges. As one of
the representative companies that successfully transitioned to the new retail model in response to
these changes, Haoxiangni Health Food Co., Ltd. offers valuable insights into the research and trans-
formation of traditional retail enterprises. Based on an analysis of the business model and integrating
various financial performance indicators, this paper comprehensively examines the financial perfor-
mance of Haoxiangni Health Food Co., Ltd. under the new retail framework. By identifying existing
challenges and proposing actionable recommendations, this study aims to provide reference value for
other retail enterprises navigating similar transformations.
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Figure 1. Operating profits from 2018 to 2021
[ 1. 2018~2021 A FEFIE
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Table 3. Comparison of profitability indicators
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Figure 2. Development costs from 2018 to 2021
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Table 4. Awards from 2019 to 2021
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Table 5. Statistics of variables
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2020 4 39.25% 30% 1.13% 12%
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2022 4 -1.23% 40% 1.80% 15%
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Table 6. Regression result
52 6. EIJALER
At EX (05! FruEiR t A p 1E.
EEHRAN 0.45 0.12 3.75 0.03
BERBEN 0.32 0.09 3.56 0.04
e %A 0.12 0.15 0.80 0.25
€ 2.15 1.20 1.79 0.15
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