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Abstract

Under the background of the “Digital Commerce Promoting Agriculture” strategy, e-commerce live-
streaming of agricultural products, as a key model for promoting the digital transformation of agri-
culture and boosting the sales of agricultural products, is unleashing huge potential. This research
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[N

focuses on the marketing strategies of e-commerce live-streaming of agricultural products, ana-
lyzes its important significance in “Digital Commerce Promoting Agriculture”, and explores existing
problems such as the homogenization of live-streaming content, the shortage of professional talents,
and the imperfect supply chain. Through case studies and theoretical research, targeted strategies
are proposed, including creating distinctive live-streaming content by combining the culture and
stories of agricultural products to enhance attractiveness; strengthening the cultivation of profes-
sional talents to improve the professional qualities of hosts and operation teams; and improving
the supply-chain system to ensure the quality of agricultural products and the timeliness of logistics,
etc. The aim is to better play the role of e-commerce live-streaming in “Digital Commerce Promoting
Agriculture” by optimizing marketing strategies, promote the upward flow of agricultural products,
and contribute to rural revitalization.
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