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Abstract

The technological advantages brought by artificial intelligence have brought unprecedented devel-
opment advantages to the e-commerce industry. A thorough analysis and understanding of the im-
pact of different Al technologies on the development of e-commerce can optimize the application of
technologies and further promote the development of the e-commerce industry. This paper uses
grounded theory to analyze the application of artificial intelligence technologies in the develop-
ment of the e-commerce industry and discovers that artificial intelligence technologies can contrib-
ute to the development of the e-commerce industry through four aspects: technological innovation,
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marketing, operation optimization, and talent cultivation.
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Figure 1. Al-assisted e-commerce development strategy model
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