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Abstract

Under the new situation, cross-border e-commerce has been developing at a rapid pace, confirming

SCEG| A JERERR, ARAL. BTN R IR E NV BT T S D] BT R 55 FIE, 2025, 14(3): 1281-1288.
DOI: 10.12677/ecl.2025.143824


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.143824
https://doi.org/10.12677/ecl.2025.143824
https://www.hanspub.org/

TERERR, ARAl]

the trend of the rapid transformation of the economic system towards the digital economy. Against
this backdrop, small and medium-sized enterprises in China, as the dynamic cells in the economic
ecosystem, promoting digital transformation in the wave of cross-border e-commerce has become
the core strategy and the only way to seize the opportunities in the new era and ensure long-term
development. Based on the relevant literature research on the digital transformation of Chinese
enterprises under cross-border e-commerce, this paper states the current situation of the digital
transformation of small and medium-sized enterprises in China, the opportunities and challenges
for small and medium-sized enterprises in China under cross-border e-commerce. Combining the
above content, specific examples are given for analysis, and specific countermeasures are put for-
ward.
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Figure 1. Investment intentions for digital enterprises in the next 1~2 years
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Figure 2. Stages of enterprise digital transformation
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Figure 3. Enterprise technology utilization rate
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