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Abstract

Social e-commerce is a business model based on social media and social interactions. With the rapid
rise of social e-commerce, consumers’ shopping methods and decision-making processes have un-
dergone significant changes. Impulsive consumption, as a common consumer behavior, has become
increasingly prominent in this new shopping environment. From the perspective of reward sensitivity,
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impulsive consumption in social e-commerce is driven by external factors such as reward mecha-
nisms and internal factors related to consumer psychology, impacting consumers, merchants, and
the market environment in various ways. Although impulsive consumption can stimulate sales in
social e-commerce in the short term, it may lead to increased economic burdens for consumers in
the long run, potentially eroding their trust in the platform. Therefore, social e-commerce platforms
need to respond to this phenomenon with caution.

Keywords

Social E-Commerce, Rewards, Reward Sensitivity, Impulsive Consumption

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

1. 53|

AT R P S A T A AS LR L R 5 B B R AR, AR AR Ge R, e ST A A AR Bl
SRR A M L A, % S SR TE LRI B = R IR S I R [1], B AR B A RA
AT AR RAIR IR & 7> AR S S, DIRGIE 2R P e s 5 [2], BlnfEBi/ha 4. $&
S Gl R AT S B E AR N VR . SR PIWIERZR, BRG] X O R R B
o HATUUN EEAE: 25, HA/Ediee. Sk, =507 206l K23 5 P 28 (User Generated
Content, UGC) AT PEAT FIHERE, BB 35 SEMA Y 2 & ISP sk s AR X OR),  #128 H e o [l e 2 A 3 [
PGB PR EICRE Y Y (WA X)) BN, FH P REE TR A S B RNE A ST, TR S G5k 1) SE R
B AMMEGHESE, LSS E R R R KB AR T AT, DR SR R R SRR, B SRE I E
BOR; WAESR, (BT AU GRS, RN AR T R E A SR E A AEVE T, T
IR P . A, BRSEAEmESEARE . FEmRAE, P ER s ] LB &
RIS, BERTBEREEAT IO, FAGTEYDRAR, BRIS T IR . AR BRI BRI S,
i, HAZPot. RIMAEEZERAR], MUE XTI 2T, WA TEA, BEHEE.
2022 4F, HEMAZ BB TSR CH 2 27,648 1470, FIHHEK 9.17%, & J3GEEAE 10% [4], KKbE
FHHF BRI QAN A, N TREE KBRS R R R A SCRE, 28 HUR P AN [F] 7 T K
AR P 7R, BT RS, 1SRRI E

FEAC HL RS AR AL A B S H T R S A R A A, DA R ety B P B B ST RO #E A LR )
B0 AR, AP 5 OO RSS2 — . B s R & B T
W ISR G K, BT I P AR I AN (S 8 0% 28 B3 P 5 A, IS e T B B ) 8 7 ) AL
LR R R TS A, R AR PS5 5K FE AU R T & AR K 3R
A, FHRIEE R T B 0. ST B SL . 2 A S T . (BRI P
) ST 28 (1) ] B FRAT I R BEOCTE B A () — e b By B R, IR Z 50, Bl 2 —Fh AR A
DAPLAE F A AR EIPRAR R 52 R D S, TR — I S R e, i 9 R T P A T S R S T 3
2 RS T (7 A OGS BRI RE[5] . Bl 4158 FEL R A DU AT, 3 23 Ay RSl R R AR T
REARA, PR AR — R WA ATy, TEIX R RIS AR R . ARSI R R
(A EE, PR AC RS PRI Hp p sl 2L 9 2 1) 9K 30 IR 3% B LR i
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2. ERIpHELE
2.1. FhEhBHER

Pz A %% (Impulsive Consumption) 245 —Ff 5 & 10 TSR AN E TR Al A B 0 S 4 5 i (R AR
FUHL T T8 B3 Sk v B I v B v e p 6], TR AU, R sl el e SONTRSE TR B, {2
N B B 5 — M T RISNE SR AR, vha LY 22 DU 20 I S TR A A, B AR ) b 3l S5
SRR PRSNGSRS e 3 ) SRRl e v B g S —— i A e B ) S 2 24 9 2 B A
b PR AT R A B 5 B A W, AT = AR B B I AT s SRR sl T S Y B B — AN
fts FEAR R B T R JE RO I B SEAT s R 2 T SR i 3 TR 8 B RE N ST 0 R
(T SER S, P2 AT VR B R Sl SE[ 7]

B A K sh ALY P 5 AR TR VT TR RIS B SR AT T X b, AR RN SR fe v e T
RESZ B ABE R R IS 7 VHRIAMA = s BRI MR 92— Rl 2 I8 o it M E R SEAT N . 5
JETT R VT SR A R (0 A2 b Sh B SR O E Gk, FRREE - FRERFIISEIR Ay, DR SR S B B
Z I s aE . S55mIa RN AR, Wood 258 NN N Bl 2 1% O T AT N Z B AT, B
SERAEMFIBRT RS, EHREHT A9 A REEER LR, HIERE DT RN[8].

TEACH Bl BRI pe e T B 2 B2 38 T SRR | B W R Ay R TR, DR P
S WS T S O AE FAN R, T S IX — AT N R R 2 o R XU[6], (HAEM KA ol i, T S AR R A o o
THIB, BRI MELRER AR, W S A R 2 E 5 KB TR 3K . ZE VP £y 5547 R,
KA BT SR AN G0 e (0 A ENS 28 1R, PRARAETE R, AR T8 R IR RE R

2.2. R

CVEL BT T A S O Bl B A 2 B AR ) I ) S SR AR R AT N E R B, BRI RERS SR A
Wz 5RMIENN R, AT G 17 R R 5 B BRBE — AN AR, X R AT 9 B A T R R
WPEAE o oAl i) — 2847 = SR 7838 AN R 22l RN AE §71 40 2 VA 35 MR B Rl 52 rp AT P AR AR . 451
W &N 1 BRAC IR I R A T Ak )T DLR B R R AT, DA AR BB [R) A AT N BT S R )
Wt o B R B AT N 2], WRAMA AT N2 3] 17 2200, AKX —17 8 3IEwEMk, R RE
ORAE s AR G AT FEMAT 52 B 57 T ) S Bt (B SR BRI 1), X FRAT A ) R A A o KR B IR L 22 ]
R L EE I SRR SO IR A T AT A B PR AR A IR SR AL T — e MBS SRR, HZM T AR
R [9].

SR AL B BE 8 (Reinforcement Sensitivity Theory, RST) UM K HIF 7% () F 2 Sk 5 A ) 3 o FE AN 4
MG 2 AT NS R AT A, Gray (1970) 82 Hi 1 RST IAH, AJEAT 32 B KBl R S0 i $s:
1T NE % %5 (Behavior Activation System, BAS)AIIAT u 4l % 45 (Behavior Inhibition System, BIS), 17 A%
T RG(BAS) KB MATEIL 22 il , AT NINH] R SE(BIS) ft ot UBEAE T AR 28, FEIhRAT A, X RGE
AMAZE I AN [F] B S A U AR SUBURAE[10] o SR A BURNE R 48R AE 2 IR A R B ) SR, BRI b
AR ST I R IAT R T2 DL B SO S N O R R, H rh L5 S il B M A A T Uk . 2
Jh U E PRI I & TR 2 AL 05 5 B PR G T1E S I AR O, 8 SO ) 5 2 A . 32l URk
P v PR A A LE AR AR R 158 BT X 2 A5 5 I 2 AR 06 31 B 22 (R ARRR IR 1) 15 2%, RILH T 2 i A7 4[11], &
G AE LS AU AT AR 22 AH ST 9T

2.3. RpHRMSIHERE
R TRTSE, IO MR E BT T PR RSO A IREVER, SARIES A 1
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Figure 1. Internal and external factors of impulsive consumption
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3.1. L3R E RIS

3.1.1. REHIRSHMY

B 7 ALAC HURE T SRR KA TR ORE RIS, B BRE A SR BRI IR e
FB B BRL & RORFISEA AL o I8 5 1 £ 22 Jh ML s Jah 1 9% 2 7 RN () Py RS S, Y P
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ol R BUTAC B o A0 RS b S 5 v 2 R U P ¥ e 3 B T B AT
3.1.2. #3IZRmMSINTT

DN REZ RN, EAMSZANTREREHE LG, AR MARERLIHES %
MFRBEMEENTE, HE5Z0HEEEAMEE S N ARG NCR, BEM M N EHNAH
B, RN EAEANMALE B E E RN A2 B AR B S AMAOR T, AT R 2 AR
HRMRT S8R0, RAMANRE, FR¥. A2\ i RIBgh 54k 2 2 il 8 T2 50 [16], AT LA 2 A&
WEENTE., HZREAR TSGR, ©RAAREN M, oA 7% o 2 B R R
I EB P, {5 G A R Y R LS AT SR BRSBTS AT O, ORI T R R R R S
I NBR BB T PREH 2 B AbR B8, EEEE BEFE % E S 38 A B ah# ) DL 2 i 2%
HIOMB A R [17], UhAMBA AR BoR, BN H(63.1%) 2 NRD N E R B AR AR, =
WG R M ES), {EWEBEBTEE FRWE, EEREHRE 12.5%0 AN KR 7 FTE i i
IR, ZHCZVIHERREHAEERERMEH T, B3 7% KEL. R E AL N 18],

TER I P R . D SERE R o, P P e R e P AR R A (7 R R AR AR, Sl
Tob it BB DX B4 B (0 A SRR LBl (U AR VRSN T VAR IR, SO SRAR A B A B 2 I S
MR . S SR 2, BN R R RIE & O 45 B P SR SRR R B, a0 S NI e ST
I RIFIIF= 5, HFRANES S ROUER ORISR, 1B P O07E P28 I IR s R
m, WREIVEZ R AURRIIES, R TR P HASAAT IR, 1S S T BE 2 T SRR S
5 H A GPIE Sk m SR, TR 1 K.

3.13. REESERANRL

A 5 L TR AR K B P 58 LA {5 SR I RO, 9 9 o BN T A A 38 % b A A AR 1) e B £ S AT
7 AR o B AT i 2R AR A (109 9 R TR I o TGS Ak 22 5 RIS SR G it b S SR s,
FEAER BIFT G H O T ORI BN — REUPRI o0 AR 3R S5 0 R I S A R U I G, RS
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HPrir st SIAEH PG HAT, 45 T 98 SRR, 10 1 2 E I LB A, At 1T 5 Bt
JEAZ BV E ISl , TSRS Bl 2% (1077 7

3.2. HBRENLERR

3.2.1. XEhSUR

B BURPE IR T OB E R E G2 I, W AT AA TR RIORE S, TR AR T i
(Expectancy Theory), AR AATLE BRSNS 2 5 Ry 7 (V) 22 AN 8 LA K S B2 3l R o] BEPE[19] 0 2 ik
PR SR I 2L i AT SE SR A S E AR B, A AT B B O R R S| JT ISR, g SRR R
PRS2/, FEAE S DRI (R A R0 ol Rt R om0 DR 2 A ) S o, A B 2 ) At U 2l BT
SIS BOR SN EAT AN .
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S A O BT 45T FL R o )R 4738 G DGR A £ o 4138 R P 508 A T P R BBl 5 Rt
T E AR A S TR, W UEM RIS S5, R E AR 2 B Bl N EVE . B4,
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PEAEASE 98 AL TR AP AL 2 AT, @R U A, AT Kb 3l 9 R mT BEd:

33 HXERSRMERMNRZEIER
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TELORZS: WEh R A S R S BOR S B ME,  1E T 175 45 4 D O BRI e JE 175 44 #8 T LA
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