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Abstract

With the acceleration of global digitalization, e-commerce has become an important carrier and
promoter of contemporary consumerism. This article aims to analyze from an academic perspective
how the characteristics of consumerism profoundly affect the marketing strategies of e-commerce,
and provide more comprehensive and in-depth marketing strategy guidance for e-commerce enter-
prises to achieve sustainable development in fierce market competition, while promoting consum-
ers’ rational consumption and environmental protection awareness, and constructing new ideas for
multiple forms of e-commerce marketing strategies.
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