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Abstract

In the information age, database marketing has become an important means for enterprises to fur-
ther develop customers and enhance their competitiveness. Based on this, taking the enterprise da-
tabase marketing model as the research object, in the connotation of database marketing and en-
terprise database marketing on the basis of analysis, the article puts forward the strategic perspec-
tive of enterprise database marketing mode, aims to provide certain support and help for the fur-
ther development of enterprise database marketing.
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