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Abstract

With the rapid development of global cross-border e-commerce, enterprises are facing increasingly
complex accounting compliance issues. This article explores the main accounting compliance issues
faced by cross-border e-commerce in the global market operation process, with a focus on analyzing
challenges such as tax compliance, exchange rate risk, financial auditing, and consumer protection,
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and proposes corresponding solutions. Tax compliance is one of the core issues in cross-border e-
commerce, and failure to comply with tax regulations in different countries may result in high fines
and brand reputation damage. The financial risks caused by exchange rate fluctuations are also an
issue that enterprises cannot ignore, and timely exchange rate hedging strategies can effectively re-
duce risks. In terms of financial auditing, due to differences in audit standards among different coun-
tries, enterprises must enhance the transparency of financial reporting and ensure compliance with
international accounting standards. Consumer protection issues include differences in return policies
and product quality standards among countries, and cross-border e-commerce needs to establish a
flexible after-sales service system to ensure consumer rights. To address these issues, cross-border e-
commerce should strengthen tax compliance management, improve exchange rate risk management
mechanisms, enhance financial audit quality, and develop effective consumer protection measures.
This study provides valuable compliance guidance for cross-border e-commerce enterprises in their
global expansion process, which helps to enhance their international market competitiveness and sus-
tainable development capabilities.
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