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Abstract

With the rapid development of Internet technology, online tourism platforms have gradually be-
come the main choice for people to travel. However, there are a large number of problems in online
tourism platforms that violate consumers’ rights and interests, such as false propaganda or mis-
leading advertisements, leakage or sale of personal information, “big data-enabled price discrimi-
nation” or price fraud, substandard service quality, and unfair refund and modification policies. To
solve these problems, through in-depth research on the issues of online tourism platforms violating
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consumers’ rights and interests, this paper puts forward relevant countermeasures and suggestions,
such as promoting the healthy and sustainable development of the online tourism industry and ef-
fectively safeguarding the legitimate rights and interests of consumers by improving relevant laws
and regulations, strengthening supervision and improving consumers’ self-protection awareness.
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