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Abstract

With the development of technology and economic progress, the pace of life has been constantly
accelerating, and the pressure of daily living has been increasing, leading to a growing demand for
convenient and effective ways to maintain health. Punk health, as a unique approach combining
traditional health practices with modern lifestyles, reflects the health needs of young people in a
high-pressure life. Tongrentang, a time-honored brand in the traditional Chinese medicine industry,
quickly became one of the representative products of punk health culture through its innovation in
launching TCM drinks. This study uses a questionnaire survey method to investigate contemporary
young people’s awareness of TCM drinks and punk health, and analyzes the respondents’ satisfac-
tion with Tongrentang’s TCM drinks and their role in promoting the punk health economy using
Random Forest and Logistic Regression models. The results show that Tongrentang’s TCM drinks
have a positive impact on product innovation, market sales, industry formation, and creating eco-
nomic hotspots, but there are challenges in expanding the consumer base. This paper provides ref-
erence for related enterprises in market positioning, product innovation, and marketing strategies,
while contributing to the modernization transformation of the traditional Chinese medicine indus-
try and the healthy development of the punk health economy.
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Table 1. Reliability test results
=1 FERIEESR

Cronbach’s a Fr1EEAL Cronbach’s o %k T
RN 0.893 0.892 10
FAC R 2 R R 0.844 0.844 5
SN FRE A TR E R 0.800 0.802 5

HH7¢ 1 %, [M3& 1 Cronbach’s a 2408 0.892 KT 0.8, i B a4 H & R 5 =R & . [FIR,
SRR T AN EEREE, SR 0.8, fERZIEEAR SN —SE.
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R Sy Bt AT AT ) 3 P B O S B . ASOE I R T MTEAS B SPSS Bk Ak
AT .

N KMO fE =T 0.8, MIBEHIRE mrs Wi IE AT 0.7~0.8 (8], TUEAI R Rehss dn R ek B
F 0.6~0.7, WIULIARUE R 32, W MAE/NT 0.6, BEAMEALE, 4R a%E 2 Fin.
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Table 2. Validity test results
2. MERWER

KMO {& 0.822
TR 137.4
iR EEER
Bartlett BRIE 46 56 df 10
P 0.000
KMO {8 0.804
EALR T 139.94
S A TSR A PR E B R
Bartlett BRIE B 46 56 df 10
P 0.000

M3 2 L SRR KMO EEIKT 0.8, RMIERHAEABEISHRE, EEHT T2
TCo
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Figure 1. Monthly disposable income of respondents
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DOI: 10.12677/ecl.2025.143691 160 TR 4TS


https://doi.org/10.12677/ecl.2025.143691

CiSZEE I

8%, H ] AERAFE 8000~10,000 Jodk 7 A, 5 12.6%, H 0] s ECMk ALE 10,000 JoLA E O A gk T] 4,
BOHEE T, FRBNEER & ELRER

42. FICERBIRGERBE RO
421 FERTRIEE

i 2 W18, 73.19%F%2 iE T L [FA- B B R 25005, 1 26.81%1) 25 & RBaakE T L. T
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Figure 2. Product knowledge distribution
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Figure 3. Product purchase channel distribution
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Figure 4. Product purchase motivation

4. FEREEEE

4.3. MR IFFEBZRR Y 24T

43.1. FEAFRX

WA AT BAE AR N R B R, Bale e T AN, w4t i 4 &
BN 5 Nz . Wl 5 foR, 25 A 31.16%Rm AT IRAEAT N, T 68.84%11 %15 #
FORHATFRA . RIEE— A, WL 54.1%M %2 Ui AT IR A, HREOK, IR AERE
P A e 75 A 1A A 5 7 2R LU T AR G 2R AR A2 0l . T T K R AT — AR 1 2L AT
anBUET, RATEFRAE T A &, RS A BERNEGE 9%, MR R AR TR K.

Figure 5. Distribution map of health regimen
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Figure 6. Punk health core distribution map
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Figure 7. Map of the main factors attracting young people
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Figure 8. Map of major challenges
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5.1.1. BEMFRMIEE RIE
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FEPE RIAS RN B 5 RIS RIS o SRt i) 2 25008 JR TR IR AN AT, AR SCR FH B ATLAR PSS B4R 50 7= b AR AE
TEBENLARAR A R L BTl e (0 DTk,  ROER TR 54 77 AR S BN IR TR K Hh 2 1 1) 18] 3 o P
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BEHLARMR VL 2R 2N DR TLAN B 3R
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@ #EHE 1~34, EIRFER KR,

® B=H 1-4, EREZDRFEN.

512, EEMRSERAH
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PR SRR U BB 5 MR AR, S ORI 138 45 07
BB AN R AL L I SRALA0 W SR8, L0 HBU BOLE L, BOBLAR MBI 501 2
BRI, SN 0.33%. BIERIE. FI% . FUISA FL LI B it
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Table 3. Model evaluation results
%< 3. WANENER

HERf 2 FER R Hln %R F1
pIEES 0.980 0.980 0.982 0.981
MR 0.845 0.845 0.888 0.863

=aews NN 21.20%
weARRssE NG 21.60%
=i I 18.70%
wasrnax NN 16.80%
szzmeOsxE I 21.80%

0.00% 5.00% 10.00% 15.00% 20.00% 25.00%

Figure 9. Function importance ranking
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5.2. FHCRIR X AASE 54 L (RiHE PRI R —Logistic EYS#E
5.2.1. Logistic [EY34EAY 78
Logistic Al =& — 7 SCERPE IR, 36 A B RO AR B o i, R — OB 0N

|n1_p—ip_:ﬁo + B Xy + B X+t By

o, i Zonar R AR, BUEAN 0 801, Xy, Xy ... X, XTI RS Y FRmA ) m AN E AR, 7R
m AN EABEREH FHI “BZh” PIEEN p, B
P =P LY =11 Xy, X X}
EmANEZRERNEHTHI “RM” fMEA1-p,, B
1_pi:P{Yi:0|X1i'X2i ----- Xmi}

522 TERGE

ARBCEIMLE 4, KN R y BEN BN U FE R, “ QI TR E K
X SE IR AR 2 B ARBEAE X — DL G A R mo MR B0 H Dy B AR AT A
Table 4. Variable setting description
F4 TEREUAA
4, G A HE Y
1’ =)
T WL A 21 y =1,
{37 i X1 LARR A
EOAZIN N7/ Ch X2 2, N =
PR T X3 X, =13, i
PP R x4 LR
5, AR H il =
FES R A Y= X5 Hrhj=12,...5

5.2.3. fEBIEFLR

XIHID ST RN, AR AR A T Ge v S MRS A, M xR AR R i AN B 2 Y 1 AR
S ZRIRE, HERARE MR, RAMERE S Pind

A4 & R 250K S S I SE FRAE B AR R e 5 R, A5 211 Logistic H7L A

In 1L — 0.134x, +0.018x, — 0.003x, +0.096X, +0.023x; —0.526
-p

Horp p AARFERIEE T W R 5 b 2500 O BE R
Hr AR AR, A 2R AT LR X T I R AE LSRR s AT T E . PR
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JR AL G 2 B R B AT IR T RS0 o TV SRR A5 T ) B T 200, th m] AR I H A DX B S 4532
PERERUAR, T 25Hah (R AR D RS . FURAVESR R R 80T — FB 20T S e R R 2 =il rh 24
WAk, T PREAE LAY -

Table 5. Model regression results
Fe 5. HBIEFHER

Bl EVEES P iR 2= P
PR = BT 0.134 0.087 0.000
I NIET L 0.018 0.095 0.001
R A -0.003 0.088 0.002
PRHEF T B 0.096 0.086 0.003
S CRZt 0.023 0.092 0.001
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JASEFRAE SR FEAFAERILAG o I TE IR AL ST Bl — AR AN AR SO, S AR BN 38
FLRBR, ARSI, 5 50 3% A5 A% 1 v Bt 32 B PR, DA B S8 2 I N B, 8 BEAN . R, A
IR TISN, AT FRESR IS, MRAT MR RS AN e, 7 i R — HLR) B ™ . AR
H1 Logistic [B1 3734 Al F 5e 7R £ FT AR S “ — 10— 05747 BB, 2R L5 ESHE RS
AFAEPRE o IX P22 7 A A 01 B X B R LR e, EE S R AR (A8, MR 4 0 o 7= A IO AT 2R
PeA R T N SRE A R . ISR AEA RIS i AN e, T TS LBk Z g B S5 AR
HERERAERE, ARG NIRRT B RBAFAERORZE R, AR WU R ANV 4 A T3 B
R 77 i, PBURSS BORKITIT I o5 N GO T IBSREFE Ao, 11075 KR 55 ROR B AT I
e A, DI T RS RS AT .

6.2. iYL

6.2.1. RS 5HRFH BIFLHEE

FITANE N B A RV RN, AR R N TR, PR BA BB A 73587 . X e
AN T RHEIOE, SN A R R U . BN E BRI IRSS, R K EE 2 M o o 1R
B, SCHUREAEBRE T, WAL P H K A ML R s I B R SL mAn vE [ IR 5 I AR S T, #
TR 7 FRAE R S5 I I R 2t o B R AR T RS N AR 3%, il P SRt s AR 5
TR, SRARIE NI BRI R BB R AT R, BAERANER, RERSRE.

6.2.2. BUmBEESTIHSED

B, BEATWIAZERENE, EMA RIS, E R DTN R G S A
TCR ARG OITIE, T WY A i RS, 38 96 0 BRI BERCAZ /e SO 22 S A 8 B MG, B0t H R
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