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Abstract

Inrecentyears, with the rapid development of live-streaming e-commerce and game live-streaming,
game e-commerce has emerged as one of the new business models. This paper analyzes the internal
pathways to the success of game e-commerce through the lens of Social Identity Theory. Social Iden-
tity Theory emphasizes the profound impact of an individual’s sense of belonging within a group on
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their behavior. The study finds that one of the key factors contributing to the success of game e-
commerce is the sense of identification within fan communities and the influence of streamers. By
analyzing game live-streaming platforms, the research explores the interaction between streamers
and viewers, the impact of fan culture, and the consumption behavior patterns of viewers. Further-
more, the study examines how brands, through collaborations with streamers and the establish-
ment of a relationship of identification between the brand and the fan community, can drive e-com-
merce conversion. The findings suggest that the success of game e-commerce relies not only on
product quality and price but also on leveraging social identity mechanisms to promote consumer
participation and purchasing behavior.
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