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Abstract

In the booming digital economy, social e-commerce as an emerging e-commerce model has rapidly
emerged as the focus of attention in both academia and the industry. The current situation of social
e-commerce development is explored by clarifying the definition, characteristics, and background
of the rise of social e-commerce. At present, the market scale of social e-commerce continues to
expand, the number of users continues to grow, and multiple innovative modes such as content,
sharing, and retailing have been derived, which have injected a new impetus into the develop-
ment of e-commerce. However, the development of social e-commerce also faces challenges such
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as misjudgment of the direction of the application of new technologies by some platforms, difficulty
in safeguarding the privacy and security of users, loopholes in the trust mechanism, and difficulties
in controlling the quality of goods. Social e-commerce occupies an important position in the digital
economy, and the deep excavation of its data value can help promote industry chain collaborative
innovation and play a key role in promoting the development of the digital economy.
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