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Abstract

Under the macro background of rural revitalization strategy, this paper analyzes in depth the devel-
opment status quo of rural e-commerce, the challenges it faces and the exploration of the path of high-
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quality development. With the rapid development of network electronic information technology,
China’s rural e-commerce has shown strong growth momentum and become an important force to
promote rural revitalization. The scale of rural e-commerce continues to expand, the number of rural
Internet users continues to increase, and the logistics system has become increasingly sound, inject-
ing new vitality into rural economic development. However, rural e-commerce in the process of high-
quality development is still facing the reality of high logistics costs, low distribution efficiency, talent
shortage and branding development difficulties and other dilemmas. In order to crack these difficul-
ties, this paper proposes a number of paths to explore: firstly, strengthening infrastructure construc-
tion; secondly, enhancing talent training and introduction; thirdly, strengthening branding; and
fourthly, innovating marketing models. It aims to provide theoretical support and practical guidance
for the sustainable and high-quality development of rural e-commerce and help the implementation
of rural revitalization strategy.
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