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Abstract

With the development of network technology and the increasing popularity of smart phones, college
students have become an important consumer group of e-commerce online shopping platforms. How-
ever, the status quo of college students’ online shopping behavior and its influencing factors have
not been fully studied. This paper analyzes the popularity and characteristics of college students
online shopping, and discusses various factors that affect college students online shopping behavior,
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including personal factors, marketing factors, situational factors and security and privacy factors. In
addition, the paper also innovates the e-commerce model for college students, and proposes that the
e-commerce platform should carry out personalized recommendation and precision marketing ac-
cording to the personalized consumption needs of college students; promote cross-border coopera-
tion and social shopping and optimize the third-party payment platform. At the same time, we also
need to improve the security and privacy protection mechanism. The innovation of the e-commerce
model needs to accurately position the college students and improve the user experience according
to the consumption characteristics of the college students, so as to obtain the adhesion of the college
students to the e-commerce platform and further enhance their competitiveness.
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