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Abstract

As a local characteristic industry in Guizhou, the tea industry has achieved outstanding develop-
ment results and plays an important role in helping farmers achieve sustainable income growth,
promoting the modernization of agriculture and rural areas, and promoting the realization of the
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strategic goal of rural revitalization. However, there are also many problems in the development
process of the tea industry, such as the low efficiency of the input factors of the tea industry, the
quality of tea needs to be improved, the brand benefit is not prominent, and the marketing strategy
is not mature enough, which seriously affects the development of the tea industry. Based on this,
combined with relevant data, according to the development status of Guizhou’s tea industry, several
suggestions are put forward to promote the development of Guizhou’s tea industry, including im-
proving the quality and brand value of tea, improving the efficiency of industrial factor input, and
strengthening market development. Propose feasible countermeasures and suggestions for the de-
velopment of Guizhou’s tea industry, and contribute to the revitalization of rural areas.
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Figure 1. Area of tea plantations in Guizhou from 2014 to 2022
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Figure 2. Tea production in Guizhou Province in recent years
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Table 1. Tea export volume, value and year-on-year growth of each province in 2021
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Table 2. Tea export volume, value and increase in Guizhou Province from 2017 to 2021
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Table 3. Comparison of average brand revenue per unit of sales and average brand revenue of the rated brands in each province
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