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Abstract

With the rapid development of digital technology, virtual employees have become the new favorite
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of enterprise operations and marketing. Virtual employee IP, as a product of the digital age, not only
has special interactive attributes, but also can bring enterprise value enhancement and empower
brands. This article takes Baidu’s virtual employee Du Xiaoxiao as the main research case, and
through reviewing relevant literature and authoritative industry reports, aims to explore the oppor-
tunities for virtual employee IP development, e-commerce model innovation, development draw-
backs, and future prospects. By analyzing the development model of virtual employee IP, it can help
enterprises and brands establish a communication bridge with Generation Z and achieve marketing
growth in the wave of digital upgrading.
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Table 3. Revenue structure of Du Xiaoxiao’s business cooperation
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