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Abstract

With the increasing development of mobile internet technology, electronic menus are gradually re-
placing paper menus in many restaurants. However, few scholars have paid attention to whether
different ordering mode will have a differential impact on consumption amount. The pursuit of
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pleasure and the avoidance of pain are two common consumer motivations, which may have differ-
ent impacts on the consumption amount. This study designed a consumer situation simulation ex-
periment to explore whether consumer motivation and ordering mode will affect the consumer’s
spending amount. The results showed that the main effects of both consumer motivation and order-
ing mode were significant, with consumption amounts significantly higher when using paper menus
and in the pursuit of happiness scenario compared to using electronic menus and in the avoidance
of pain scenario. The findings of this study have important enlightening significance for the catering
industry. They help the catering industry to gain a deeper understanding of the advantages and dis-
advantages of electronic and paper menus, and prevent electronic menus from becoming the only
choice.
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Figure 1. The influence of consumption motivation and ordering mode on consumption amount
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