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Abstract

With the development of a new generation of information technology, digital technology has injected
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new momentum into promoting the comprehensive revitalization of rural areas. In recent years,
various localities have gradually carried out pilot projects for digital village construction, which has
generally accelerated the pace of agricultural and rural modernization, and the characteristics and
competitiveness of products and services are particularly important. Through the in-depth analysis
and research of the marketing strategy of Company X, this paper analyzes the existing problems in
service marketing and puts forward corresponding optimization suggestions, so as to promote en-
terprises to optimize their marketing strategies, consolidate and improve their business perfor-
mance, expand the audience and awareness of enterprise products, and promote the comprehen-
sive revitalization of enterprises. At the same time, it provides strategic reference for the develop-
ment of enterprises in the same industry.
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