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Abstract

The theoretical and practical research on the inheritance and development of e-commerce enabling
culture reveals the deep interactive logic between technological innovation and civilization inher-
itance. From the theoretical dimension, e-commerce has constructed a multi-dimensional channel
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for cultural communication through technology integration and business paradigm reconstruction.
The theory of cultural inheritance has formed a methodological framework for upholding the right
path and innovation, from the “civilizing the world” in the “Zhouyi” to the “two combinations” of
Marxism. In reality, the lack of connotation in cultural products, the dilemma of intellectual prop-
erty rights protection, the weakening of communication effectiveness, and the bottleneck of tech-
nical talents reflect the structural tension between instrumental rationality and value rationality.
Based on this, the optimization path needs to build a systematic governance mechanism: strength-
ening quality supervision to establish a cultural product evaluation system, perfecting the three-
dimensional protection network of intellectual property rights, innovating communication strate-
gies to achieve precise value output, and deepening the integration of industry, academia, and re-
search to cultivate compound digital cultural talents. The deep integration of e-commerce and cul-
tural inheritance is not only an inevitable choice empowered by technology but also a strategic path
to reconstruct the subjectivity of civilization. The key lies in balancing commercial efficiency and
cultural value, and promoting the creative transformation of Chinese civilization in the digital age
through institutional innovation and paradigm shift.
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