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Abstract

With the rapid development of the e-commerce industry, the traditional marketing model has
been difficult to adapt to the new needs of the market, and precision marketing has become a key
strategy. The application principles, key technologies and methods of big data technology in e-
commerce precision marketing are used to illustrate that big data helps e-commerce to imple-
ment precision marketing. However, the application of big data technology also faces challenges
such as data quality, technical talents, compliance, data security and integration and sharing. In
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response to these challenges, countermeasures are proposed to improve data quality, strengthen
technology and talent training, enhance compliance and privacy protection, strengthen data se-
curity risk prevention and control, and break the barriers to data integration and sharing, so as
to enhance e-commerce marketing efficiency, user satisfaction, and thus strengthen the competi-
tive advantage of enterprises.
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