E-Commerce Letters BT Fi5-1Fig, 2025, 14(4), 939-945 Hans i
Published Online April 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.144971

RS = R RE IR Th = SH Y
HI S % REREHE

£ A
T TR SAA S 5 NSCF B, Wil B

ks H i 2025483 H7H; A HEB: 20254F3H24H; KAAHB: 20254F4H15H

R

RREREERT, MU BEA—MEE TSN TR, SHRTT SR R IR T R 53R
TR KERRIBUREM, BOBRTEHRIFNEERS . MR, RS MR T E Hil R
i, BREHRFTRL. HEILRFERISERNRERE NS, &R ERBTRELSHT AR
ERBZEEIFE. Bk, ABARNESEP SIS AR, BHH XS 5HENH U REKN
BEAR, BEMER. BRI ZARBBRAIRR, ARTERTRHATE “REZIN” 5 S0
7 RAEDHER S TR .

KR
WITES, BRSO R, RESH

Research on the Mechanism and
Development Path of Empowering Urban
Marketing with Film and Television
Cultural Products

Jiangli Zhou

School of Law and Humanities, Zhejiang Sci-Tech University, Hangzhou Zhejiang

Received: Mar. 7t, 2025; accepted: Mar. 24", 2025; published: Apr. 15%, 2025

Abstract

In the context of deep integration of culture and tourism, film and television cultural products, as a
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powerful form of cultural media, play a positive role in the development of urban cultural tourism
resources and the dissemination of urban image, becoming an important driving force for urban
marketing innovation. However, in the process of empowering urban marketing with film and tele-
vision cultural products, deep-seated problems such as symbol alienation, disorderly governance
and distribution, and long-term operational rupture have also been exposed, which essentially re-
flects the contradiction between traffic economy and urban sustainable development. Therefore,
this study proposes to reconstruct the power relationship between technology, capital, and local
entities by maintaining the authenticity of cultural symbols, innovating community participation
governance mechanisms, and constructing a long-term operational system, providing a theoretical
framework and practical path for cities to balance traffic monetization and cultural authenticity in
the digital age.
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