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Abstract

With the rapid development of artificial intelligence technology, its application in the field of e-com-
merce live streaming is becoming increasingly widespread and in-depth, bringing many opportuni-
ties and challenges to the e-commerce industry. This article takes the digital human streamers on
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the Taobao platform as the starting point, and analyzes it from three aspects: case review, applica-
tion of artificial intelligence technology, and impact and shortcomings. The analysis believes that
there are three major challenges in digital human live streaming: the insufficient expressiveness
and interactive smoothness of virtual streamers, the difficulty of obtaining users’ emotional identi-
fication and trust, and the challenges of content supervision and user privacy protection. And it ex-
plores the coping strategies of digital humans in e-commerce live streaming one by one.
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