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Abstract

In the current era of rapid development of information technology, children’s reading is not the
business of a certain subject, nor only involves a certain subject, a certain type of personnel or a
certain process, but requires multi-subject cooperation, giving full play to their respective ad-
vantages, making up for the shortcomings of other subjects, and achieving full subject coverage, full
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personnel participation, full process support, so as to jointly providing different aspects of services
for children’s reading. From the perspective of e-commerce, this paper clarifies the roles and func-
tions of libraries, publishers and bookstores in the promotion of children’s reading, and puts for-
ward marketing strategies for the cooperation of each subject in the promotion of children’s “three-
complete” reading.
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