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Abstract

With the deepening of the Internet big data era, the e-commerce industry has achieved vigorous
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development, of which the development of the beauty industry is one of its typical representatives.
This paper takes TikTok scenario short videos as an example, and explores its role in shaping
women’s image and value by analysing the presentation characteristics of beauty product adver-
tisements in TikTok, including storytelling, situational experience, use of symbols, interactive par-
ticipation, and so on. It is found that beauty product advertisements have an impact on women'’s
aesthetic standards, consumption concepts, gender roles and self-cognition, which promotes soci-
ety’s attention to and reflection on gender as well as women'’s self-cognition, and then promotes the
healthy development of women'’s consumption culture.
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