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Abstract

This study focuses on the innovative production path, cross-border marketing strategy, new era
marketing methods, emotional value, and cultural identity of Chinese animation films during the
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Spring Festival period. Research has found that Chinese animated films have built a unique anima-
tion ecosystem and achieved brand serialization development through narrative innovation, tech-
nological application, and marketing promotion. Cross border marketing, using works such as “Fox
Demon Little Red Maiden” as examples, demonstrates how Chinese comics can enter a wider market.
At the same time, the new era marketing strategy focuses on consumer demand and market man-
agement, enhancing the market competitiveness of Chinese animation. In addition, emotional value
plays a key role in the marketing of Chinese animation, enhancing cultural identity and commercial
value through joint marketing with brands, and promoting the prosperity and development of the
Chinese animation industry.
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